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AMI Releases Professional Marina Resources Guide 

The Association of Marina Industries’ Professional Marina Resource Guide serves as 
an invaluable resource to those who desire access to professionals and companies 
who provide products and services for the marina industry.

The Professional Marina Resource Guide is provided as a service of the Association 
of Marina Industries (AMI). All companies in the Guide are members of AMI. AMI 
represents a diverse membership of nearly 1,100 marinas, boatyards, yacht clubs, 
public/private moorage basins, and marina suppliers around the world. These 
companies provide slip space for 260,000 recreational watercrafts and employment 
for over 20,000 marine tradesmen.  For more information or to order visit Association 
of Marina Industries.

ABYC Offers New Electrical Course 

The American Boat and Yacht Council is offering 
an online course for its newest professional 
certification, Advanced Marine Electrical. The 
course covers such topics as alternative charging 
sources, AC power-conversion equipment, galvanic 
isolation, three-phase power distribution and 
electric propulsion, ABYC said in an announcement.

“As electric and electronics systems on recreational 
vessels become more complex, technicians need 
to expand their knowledge to provide the service 
their customers require,” said education director 
David Broadbent. “Continuing education is more 
important than ever, but we know finding time 
is challenging. We designed this on-demand 
course to be done at your own pace, outside of a 
scheduled class, so you don’t miss valuable time 
working in the field.”

Click here for information on the Advanced Marine 
Electrical Certification.

2021 Fishing Participation Exceeds 
50 Million 

Fifty-two million Americans age 6+ went fishing 
in 2021, according to preliminary data from 
the  Recreational Boating & Fishing Foundation’s   
(RBFF) 2022 Special Report on Fishing. 

Down  slightly from 2020, fishing participation 
exceeded 50 million for the second time in 14 
years, posting gains over 2019 and supporting a 
six-year upward trend.

RBFF is releasing participation data in advance of 
the summer season to help inform the industry’s 
efforts to engage and retain new audiences to 
support continued participation.

2022 Special Report Findings

• In 2021, 52.4 million Americans went fishing, 
up 4.5% over 2019.

• 9 million youth (ages 6-17) went fishing in 
2021, up 14% over 2019.

• 7 million Hispanics fished in 2021, up 7% over 
2019.

• 4 million women went fishing in 2021, up 
8% over 2019.

• 86% of current fishing participants first 
fished before age 12, demonstrating the 
critical importance of introducing fishing at 
a young age.

Americans primarily fished to enjoy the splendor 
of nature while escaping the usual demands of life.
RBFF will continue to release new fishing 

https://marinaassociation.org/2022professionalmarinaresourceguide
https://marinaassociation.org/2022professionalmarinaresourceguide
https://images.saymedia-content.com/.image/cs_srgb/MTkwNDA1OTg4ODQxNDk3ODQ5/1_abycelectrical.pdf
https://abyc.elevate.commpartners.com/products/advanced-marine-electrical-certification
https://www.nmdaonline.com/member-resources/rbff/
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participation data over several weeks. The full 
report will be available in early Summer.

Morningstar Marinas Acquires 
Southport Marina 

Southport Marina, a division of  Preston 
Development Company, has sold Southport Marina 
to Morningstar Marinas, an affiliate of Morningstar 
Properties.

Morningstar Properties, a Charlotte, North 
Carolina-based company, is a vertically integrated 
real estate developer, owner, and operator 
of specialty real estate products. Morningstar 
Properties operates eight marinas across the 
Southeast under the brand name Morningstar 
Marinas.

“Southport Marina is an excellent addition to our 
portfolio of extremely high-quality marinas in 
irreplaceable locations,” Preston Development’s 
Robin Rose stated. “We have been approached by 
several groups over the years that were interested 
in acquiring Southport Marina. Morningstar 
Properties checked all of our boxes and we feel 
like they are the right group to take the marina 
forward.”

Rose also stated that Preston Development 
Company acquired Southport Marina in 2005 
and went to work right away on a multi-year, 
$11 million renovation of the 40+ acre property.   
Among their many accolades, in 2013 Southport 
Marina won the prestigious Marina of the Year 
Award by Marina Dock Age magazine for the entire 
marina industry.

“A marina or any business is only as good as the 
people who are making it that way,” Rose said. 
“Hank Whitley, CCM and Eric King, CMO are two of 
the finest in the industry and we are fortunate to 
have had their talents. They have built a wonderful 
team that will continue to keep the marina 
operating at the highest level.”

TopSide Marinas Acquires Texas 
Yacht Club

TopSide Marinas has acquired North Point Yacht 
Club on Lake Belton in Texas.

TopSide plans to invest in the Temple, Tex., 
marina by adding more than 70 wet slips, TopSide 
cofounder Jacob Boan said Tuesday in a statement. 
The property, previously owned by the Brashear 
family, is TopSide’s third marina.

“The Brashear family has always wanted to make a 
positive impact on the community, and we believe 
that TopSide Marinas will help continue that 
legacy,” Price Brashear said in the same statement.
“We are excited to take the baton from Price 
and continue to provide an outstanding boating 
experience for all members of North Point,” said 
Stephen Lehn, another cofounder of TopSide 
Marinas.

TopSide acquired two marinas in 2021: Beavers 
Bend Marina on Broken Bow Lake in Oklahoma 
and Galveston Yacht Marina in Galveston, Tex. 
The company said it plans to continue acquiring 
marinas and will consider all opportunities within 
the United States, including properties located on 
lakes, rivers and along the coast.

Freedom Boat Club Reaches 50,000 
Members 

Freedom Boat Club will surpass 50,000 
memberships this week, according to parent 
company Brunswick Corp.
Through organic growth and via acquisitions, 
Freedom Boat Club has more than doubled its 
memberships, locations and number of boats 
since Brunswick acquired the business in 2019, 
the parent said in a statement yesterday.

Freedom’s “contribution to Brunswick’s top-line is 
anticipated to double in 2022” versus last year, the 
statement said.

https://www.morningstarmarinas.com/location/732/nc/southport/southport/
https://www.prestondev.com/
https://www.prestondev.com/
http://mstarproperties.com/
http://mstarproperties.com/
https://images.saymedia-content.com/.image/cs_srgb/MTg5OTE1MTM1MDE0MzQ4NTQy/1_topside.pdf
https://images.saymedia-content.com/.image/cs_srgb/MTkwMDMyMDI0Njk2NzkyMTU3/2022-06-06_freedom_boat_club_expansion_further_accelerates_702.pdf
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“With an expanding company operated footprint 
and a talented and committed network of 
franchisee partners committed to growing 
Freedom, we will be expanding our presence in 
existing markets and entering new markets around 
the world,” said Brunswick CEO David Foulkes. “We 
believe this club model provides a high-quality, 
convenient and differentiated experience, and has 
a long runway for growth.”

Brunswick’s recurring revenue businesses provide 
more than 40 percent of total company earnings, 
and the company has a goal for that portion to 
exceed 50 percent by 2025, the company said. 

Boatsetter Launches Boater 
Training Program

Boatsetter, a leading peer-to-peer boat rental 
platform in the U.S., announced it has more than 
50,000 boat listings available for rent in more than 
700 locations.

Since commercially launching in 2014, Boatsetter 
has grown steadily in support of its mission to 
provide boating and on-the-water experiences for 
everyone, everywhere. Through its online platform 
and mobile applications, the company connects 
qualified renters, local boat owners, and licensed 
captains. 

The company has a diverse and high-quality 
inventory of boats for rent with more than 20,000 
makes and models—including different styles and 
sizes, with the smallest boat for rent measuring 
just 8 feet in length, to the largest at 895 feet.

In the last six months, Boatsetter has seen 
increased interest in some of the country’s most 
popular lake locations, such as Lake Tahoe, Lake 
of the Ozarks, Lake Travis, and Lake Havasu. The 
number of fishing boats and fishing charters listed 
on Boatsetter has also increased 140 percent year-
over-year, with 93 percent growth in the aluminum 
fishing boat category (primarily used in freshwater 
locations).

As a champion to make on-water experiences 
more accessible for all, the company has launched 
Boatsetter Academy, a first-of-its-kind, free 
beginner’s boating course, dedicated to teaching 
new boaters about the fundamentals of operating 
a boat.

This complimentary two-hour, hands-on 
experience is designed for first-time boaters to 
build confidence and gain familiarity with the 
basics of boating. Participants will take the helm 
for the first time, with support and guidance from 
a United States Coast Guard Certified Captain, 
providing expert instruction on proper boating 
techniques and how to actually operate a vessel—
putting into practice immediately what participants 
are learning.

Boatsetter Academy is the only hands-on, on-
water course of its kind that’s offered for free in the 
United States. It is currently offered in San Diego, 
Manhattan, and Miami. Future academies will take 
place in Seattle, Chicago, Washington D.C., Austin, 
Tampa, Dallas and Los Angeles.

DiscoverBoating.com Attracts 
Next Generation Boaters 

In the last two years of extraordinary consumer 
demand for boating and outdoor recreation, Discover 
Boating, powered by the National Marine 
Manufacturers Association (NMMA) and Marine 
Retailers Association of the Americas (MRAA), saw its 
site traffic surge, reaching more than 5 million unique 
visitors for the first time in the brand’s history. And, 
while the industry is seeing a normalizing of new boat 
sales through Q1 2022 and those sales remaining 
above pre-pandemic levels, DiscoverBoating.com is 
seeing similar trends.
 
For the calendar year to date (Jan-May 2022), 
overall site traffic dipped 24% yet is 75% above 
pre-pandemic levels for the same period (Jan-
May 2019). This includes an uptick in visits from 
younger, more diverse audiences—the next 
generation of boaters.

https://cts.businesswire.com/ct/CT?id=smartlink&url=https%3A%2F%2Fc212.net%2Fc%2Flink%2F%3Ft%3D0%26l%3Den%26o%3D2850922-1%26h%3D1974900840%26u%3Dhttp%253A%252F%252Fwww.boatsetter.com%252F%26a%3DBoatsetter&esheet=52742831&newsitemid=20220608005348&lan=en-US&anchor=Boatsetter&index=1&md5=54cb70a0c2b310430391c02570b5013b
http://www.discoverboating.com/
http://www.discoverboating.com/
http://www.nmma.org/press/article/24023
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Over the last three years, DiscoverBoating.com 
has attracted more younger visitors to explore 
boating—visitors in the 18-24 year age group have 
increased 150% in 2022 (January-May) compared 
to the same period in pre-pandemic 2019. In that 
same timeframe, women made up a larger share of 
traffic in 2022, with an increase of 42% compared 
to 2019.

“It’s encouraging that we’re seeing sustained 
growth among younger visitors as it’s a signal 
we’re resonating with that ever-important next 
generation audience and that our site traffic is 
continuing its momentum as we compare against 
where we were tracking pre-pandemic,” said 
Ellen Bradley, chief brand officer and senior vice 
president of marketing and communications at 
NMMA. 

“As the world begins to normalize post-pandemic 
and people seek activities they were mostly 
unable to pursue, such as sporting events, 
concerts, and travel, we’re seeing that normalizing 
reflected in both new boat sales and traffic to 
DiscoverBoating.com. This is an indicator that 
we can’t let up on attracting new customers and 
doing all we can to maintain momentum through 
our awareness marketing and engagement 
through our See You Out Here campaign.” 
 
The most visited articles on DiscoverBoating.com 
to date in 2022 reflect site visitors who are new to 
boating and exploring how to get started, including 
the Boat Loan Calculator and Boat Finder.

Yamaha U.S. Names GM of Marine 
Service 

Yamaha’s U.S. marine business unit appointed Joe 
Maniscalco general manager of marine service. 
Maniscalco will direct the Yamaha service team to 
develop skills that support customer relationships, 
Yamaha said in a statement yesterday.

“These efforts will expand as we roll out connected 
technology to our customers and expand our 
CASE strategy, including connectivity and shared 
services,” said Ben Speciale, president of the 
Yamaha U.S. marine business unit.

Maniscalco joined Yamaha Marine in 2003 and 
recently was marine service division manager in 
outboards, WaveRunners and Yamaha boats.

Support Legislation to Prevent 
Misfuelling 

Last month, Representative Lois Frankel (D-FL-
21) and Representative Austin Scott (R-GA-08), 
members of the Congressional Boating Caucus 
and strong advocates for the recreational boating 
industry, reintroduced bipartisan legislation to 
more clearly define and label fuel blended with 
more than 15 percent ethanol (E15) at pumps to 
protect consumers from misfuelling.
 
The Consumer Protection and Fuel Transparency 
Act addresses a crucial policy priority for the 
recreational boating industry and would better 
protect engines negatively affected by E15- such 
as those in recreational boats – by clearly labeling 
E15 at the pump and warning consumers about 
the harmful impacts of misfuelling.
 
E15 expansion in the marketplace has led to 
widespread misfuelling resulting in compromised 
emissions controls, increased safety concerns, 
and financial burdens to consumers. E15 destroys 
engines in a wide range of commonly used 
consumer products, including recreational boats, 
yet most Americans are unaware that E15 poses a 
threat to their engines.
 
Industry stakeholders are invited to take action on 
the industry’s grassroots platform, Boating United, 
and urge their members of Congress to support 
the bipartisan Consumer Protection and Fuel 
Transparency Act to improve misfuelling mitigation 
requirements at the pump.

Industry News continued on Page 6

https://www.discoverboating.com/buying/boat-loan-calculator
https://www.discoverboating.com/buying/boat-finder
https://images.saymedia-content.com/.image/cs_srgb/MTkwMjE2Nzg4MDE1ODUwNjQ5/1_yamahamaniscalco.pdf
https://www.boatingunited.org/take-action/e15_fuel-transparency/
https://www.boatingunited.org/take-action/e15_fuel-transparency/
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NMMA Reports Decline in 
Powerboat Sales 

Powerboat retail sales slid by 20 percent in the 
first quarter compared with the same quarter in 
2021, but the volumes continue to exceed pre-
pandemic levels, according to the National Marine 
Manufacturers Association.

New powerboat sales totaled 54,000 units in the 
first quarter, which is 20 percent higher than the 
45,000 units tallied in the first quarter of 2019, 
NMMA said in a statement yesterday.
 
Pontoon retail sales were down 12 percent in 
the first quarter. Wakesport boats were off 
by 11 percent. Cruiser retail sales dropped 17 
percent. All three categories are still well above 
first-quarter levels in 2019, according to the 
NMMA’s New Powerboat Registrations Report. 
 

“Not surprisingly, we’re seeing sales begin to 
stabilize following extraordinary growth in 2020 
and 2021 as competition returns for consumer 
spending among goods and services that were 
in many ways inaccessible during Covid, such 
as travel, sporting events, concerts and other 
activities,” Ellen Bradley, NMMA senior vice 
president, said in the statement.

“In addition to new powerboat sales, we saw a 
normalizing of traffic to Discover Boating channels 
and in search activity across boating keywords in 
Q1. We expect boat sales this year to be healthy, 
on par with or above pre-pandemic levels, with 
forward order books strong as dealer inventory 
continues to catch up to meet record demand,” 
she said.

“This cautious optimism is measured given 
consumers’ continued interest in experiences, 

Industry News continued from Page 5

Industry News continued on Page 7

Marina Fueling Systems www.petroleummarineconstruction.com

Petroleum Marine Construction, LLC is a 
design/build firm located in Ft Lauderdale, 
Florida that provides design, consulting, 
engineering,construction and compliance  
services that are specific to the 
marine industry.  
As a company, we are dedicated to 
seeking continual improvement in the 
services we provide,and believe firmly in 
creating partnerships with every client 
affirming our commitment to each and 
every project. 

Our goal is provide a safe, efficient, and 
economical system for storing and 
dispensing the required quantity of fuel 
into specific watercraft.

Licensed and Insured;
Workers Compensation              
Longshoreman' s USLH
Pollution Liability
Professional Liability
General Liability        

120 E. Oakland Park Blvd Suite 105 Fort Lauderdale Florida 33334 
Phone (+1) 954.533.1119          Cell (+1) 561.248.0389 
email:  paul@petroleummarine.com

• 	Specializing in High Speed Fueling
•  Site Specific Design
•  Site Specific Flow Calculations

• State of Art Equipment
• State of the Art Construction
•  Over 40 years experience

http://www.petroleummarineconstruction.com
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particularly outdoor recreation, economic 
indicators such as low unemployment and stable 
consumer confidence, and as we monitor downside 
impacts of inflation and stock market volatility on 
consumer sentiment,” Bradley added. 

NOAA Forecasts Another Busy 
Hurricane Season

Forecasters at the National Oceanic and 
Atmospheric Administration are predicting above-
average activity for this year’s Atlantic hurricane 
season, the agency said in a statement yesterday.

NOAA’s Climate Prediction Center issued a forecast 
of 14 to 21 named storms and a 65 percent 

probability of an above-normal season, with a 10 
percent chance of below-normal activity.

If the forecasters are correct, it would be the 
seventh consecutive year of busier-than-normal 
hurricane activity. The climate center is predicting 
six to 10 hurricanes, including three to six major 
hurricanes, meaning Category 3 (winds of 111 to 
129 mph) or higher on the Saffir-Simpson scale.

The Atlantic hurricane season runs from June 1 to 
Nov. 30. The forecast is based on such factors as 
an ongoing La Niña pattern, warmer sea-surface 
temperatures in the Atlantic and Caribbean, 
weaker trade winds, and an enhanced African 
monsoon, NOAA stated.

Industry News continued from Page 6

https://images.saymedia-content.com/.image/cs_srgb/MTg5NzMwMTY2ODc5MDM3MTE2/1_hurricaneseason.pdf
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http://www.leisurepropertiesgroup.com
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.

http://www.leisurepropertiesgroup.com
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     Legislation &     Legislation &
          Partnerships          Partnerships

This month I wanted to share with you some great 
news about June. June is Great Outdoors Month of 
which AMI is a strong supporter. National Marina 
Days, the marina industry’s celebratory event, is 
a proud partner of Great Outdoors Month. Read 
more below –

Outdoor Recreation Industry 
Celebrates Proclamation of Great 

Outdoors Month
 
The outdoor recreation industry - along with 
federal, state, private, and nonprofit partners 
across the country – is celebrating June as Great 
Outdoors Month®, a national recognition of 
outdoor recreation on America’s treasured lands 
and water.

 
Great Outdoors Month®, which began as Great 
Outdoors Week under President Clinton, has been 
proclaimed by every president since 1998 and has 
been unanimously declared by the Senate each 
year since 2017.
 
On May 26, 2022, led by Senators Steve Daines 
(R-MT) and Gary Peters (D-MI), the Senate 
unanimously passed its 6th consecutive resolution 
saying, “regular outdoor recreation is associated 
with economic growth, positive health outcomes, 
and better quality of life,” and “it is imperative that 
the United States ensure that access to outdoor 
recreation is inclusive, equitable, and available to 
all its people for generations to come.”
 

By Eric KretschBy Eric Kretsch

Legislation & Partnerships continued on Page 11

https://www.lakenan.com/
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This year, Great Outdoors Month® has an 
organizing theme based on the principles of the 
Together Outdoors initiative, of which the National 
Marine Manufacturers Association is a member. 
Together Outdoors is a coalition of outdoor 
businesses and organizations working to make the 
outdoors more inclusive.
 
During June, ORR with Together Outdoors and 
partner organizations that host millions of people 
at events in all 50 states will message around 
growing diversity, equity, and inclusion in outdoor 
recreation through education and action. By 
collectively orienting around these principles, 
we can ensure People of Color, members of the 
LGBTQIA+ community, the disability community, 
and marginalized people of various backgrounds 
and faiths feel welcome in the outdoors and have 
their stories told.
 
“We’re thrilled that President Biden and the Senate 
have once again recognized June as Great Outdoors 
Month® said Jessica Turner, president of ORR. “As 
the end of spring and the beginning of summer 
with school out, summer vacations starting and 

the outdoors beckoning – June is an incredible 
time to get outdoors and enjoy everything our 
public lands and waters have to offer. And this 
year, by working with Together Outdoors, we can 
take major strides towards ensuring all Americans 
have positive, welcoming experiences in their 
great outdoors.”
 
“For many Americans, the outdoors is a place of 
solace and respite, a place to disconnect from the 
rigors of life. But for others, particularly folks of 
marginalized communities, the former concept is 
complicated due to historical and contemporary 
acts of discrimination and disenfranchisement,” 
said Gerry Seavo James, coalition lead for Together 
Outdoors. “Our hope through Great Outdoors 
Month is to continue to uplift and champion 
everyone leading the cause for inclusion in the 
outdoors so that one day the outdoors truly 
becomes a fun and welcoming space for all.”
 
To learn more or get involved, check out the Great 
Outdoors Month® toolkit.  To learn more about 
events taking place during June, click here.

https://docs.google.com/document/d/1yMCz4H8-9Ezg5kY5dqyrdZiTxx1MS1H3vc31rqqVmwQ/edit
https://docs.google.com/document/d/1yMCz4H8-9Ezg5kY5dqyrdZiTxx1MS1H3vc31rqqVmwQ/edit
https://recreationroundtable.org/events/great-outdoors-month/
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Clean Marina & Clean Marina & 
Environmental NewsEnvironmental News

Caesar Creek Marina Awarded 
Ohio’s 2021 Clean Marina of the 

Year

It’s nothing but good, clean fun at The Marina at 
Caesar Creek, recently named Ohio’s 2021 Clean 
Marina of the Year. Built within Caesar Creek State 
Park on Caesar Creek Lake in Waynesville, Ohio in 
2016 and comprised of 122 slips, the facility was 
recognized for its sustainable design and the daily 
efforts of its dedicated staff.

From left to right: Director of the Ohio Department 
of Natural Resources, Mary Mertz; Caesar Creek 
State Park Manger, Tiffany DeChant-Hunt; and 
Director of the Ohio Sea Grant College Program, 
Dr. Chris Winslow.

The title was awarded by the Ohio Clean Marinas 
Program, established in 2004 as a proactive 
partnership initiative between Ohio Sea Grant 
and the Ohio Department of Natural Resources 
(ODNR) Office of Coastal Management. Ohio’s 
program is part of the Great Lakes Clean Marina 

Network and coordinates with other state Clean 
Marina programs across the nation.
 
The program, which initially focused on marinas 
in the Lake Erie watershed, is now statewide. “Our 
main goal as a program is to provide education 
and technical assistance to give all Ohioans easy 
ways they can help protect our waterways,” 
said Heather Sheets, the Ohio Clean Marinas 
program coordinator. Sheets said The Marina at 
Caesar Creek went above and beyond, specifically 
mentioning the facility’s commitment to boater 
education. For more.

https://www.marinadockage.com/caesar-creek-marina-awarded-ohios-2021-clean-marina-of-the-year/
http://www.koolerice.com
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Around The WorldAround The World
Fire at Keppel Marina in Singapore 

A fire broke out on a Leopard 43 Power Cat in 
Singapore’s 200 berth Keppel Marina this morning 
Singapore time – the Catamaran was completely 
destroyed but there were no reported injuries.

While boat and yacht fires are not unknown in 
Indonesia, Thailand and other parts of South East 
Asia they are more of a rarity in Singapore where 
licensing of boats and the crew is more stringent 
and marina standards are high.
According to the Singapore Civil Defence web site;

“At about 11.30 Singapore time today Singapore 
Civil Defence Force was alerted to a fire at 
Keppel Marina, Firefighters from Marina Bay and 
Alexandra fire stations attended together with 
Marina Staff deploying water jets and hose reels 
to surround the vessel . This was to contain it and 
prevent it from spreading to other vessels. The fire 
was extinguished in about one hour. There are no 
reported injuries and the cause of the fire is under 
investigation”.

According to an article in the Singapore Straits 
Times the Leopard 43 had arrived in Singapore in 
late April this year from the Seychelles after a two 
month voyage.

Singapore Marina Awarded 5 Gold 
Anchor Platinum Status

Following a determined effort to achieve the 5 
Gold Anchor Platinum Award, Singapore’s ONE°15 
Marina Sentosa Cove has achieved its ambition. 
The award was recently made at a gala dinner 
held at the end of the Marinas22 conference on 
Australia’s Gold Coast.

The ONE°15 marina team, which received the 
Platinum award also suggested to  IBI  that the 
Singapore Yacht Show could well make a return 
next April. While not confirmed, this time the team 
– which included ONE°15 marina director James 
Ray – seem fairly confident in their suggestions 
that the event would make a return in 2023.

A key element of the Platinum award was the 
S$7m berth reconfiguration project which the 
marina recently undertook. This was the subject 
of a presentation by James Ray at the Marinas22 
conference. The project involved a relocation of 
the superyacht berths to a more central position 
in front of the ONE°15 club.

The project resulted in the number of superyacht 
berths being increased from 15 to 32 with a 
S$4.5m investment on dredging, increasing the 
available depth in the marina from 3.5m (12ft) to 
4.5m (15ft). Also, the size of the largest yacht that 
could be accommodated increased to 67m (220ft).

ONE°15 Singapore was awarded the 5 Gold Anchor 
Platinum accreditation by the Marina Industries 
Association (MIA). This global accreditation is the 
highest accolade that the industry awards and is 
reserved for marinas that provide customers with 
a tailored, personalised service and an outstanding 
array of high-quality facilities and amenities.

Andrew Chapman, MIA president, presented the 
award to ONE°15 Marina Sentosa Cove general 
manager Jonathan Sit, marina director James Roy, 
parent company SUTL Group general manager 
Teo Joo Leng, and SUTL general manager (Business 
Development) Darren Oh.

On accepting the award, Jonathan Sit said: “ONE°15 
Marina Sentosa Cove Singapore is honoured to be 
the first 5 Gold Anchor Platinum marina in South 

Around the World continued on Page 14
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East Asia. With a focus on service, community, 
and environment, we are constantly striving to 
improve and attain excellence in these areas. We 
hope to replicate the same standard across all 
ONE°15 Marina properties globally. Finally, we 
wish to thank the Marina Industries Association 
for this recognition.”

Suzanne Davies, MIA CEO, added: “ONE°15 Marina 
Sentosa Cove has been a 5 Gold Anchor Marina for 
many years, but the recent marina upgrades and 

the integrated services offered through the hotel 
and hospitality areas make it a worthy Platinum 
recipient, and we are very proud to make the 
award.”

ONE°15 Marina Sentosa Cove is a premium 
waterfront lifestyle destination offering 270 wet 
berths, including 32 suited to superyachts, and 
60 dry berths. Facilities include an infinity pool, 
fitness centre, members’ lounge, modern spa, 
tennis courts, restaurants and bars, and a luxury 
26-room hotel.

Around the World continued from Page 13
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AMI Contact InformationAMI Contact Information

Kayce Cashill-Florio
AMI Conference and Expo Coordinator

(401) 682-7334
imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622
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